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This presentation may contain forward-looking statements within the meaning of Section 27A of the Securities Act of 1933 and Section 21E of the Securities Exchange Act of 1934. These statements include, but are not limited to, statements related to the Company’s expectations
regarding the performance of its business, its financial results, its liquidity and capital resources and other non-historical statements. You can identify these forward-looking statements by the use of words such as “outlook,” “believes,” “expects,” “potential,” “continues,” “may,” “will,”
“should,” “seeks,” “projects,” “predicts,” “intends,” “plans,” “estimates,” “anticipates” or the negative version of these words or other comparable words. Such forward-looking statements are subject to various risks and uncertainties, including those described under the sections entitled
“Forward-Looking Statements” and “Risk Factors” in the Company's Annual Report on Form 10-K for the year ended December 31, 2021, as such factors may be updated from time to time in our periodic filings with the SEC, which are accessible on the SEC's website at www.sec.gov.
Accordingly, there are or will be important factors that could cause actual outcomes or results to differ materially from those indicated in these statements. These factors should not be construed as exhaustive and should be read in conjunction with the other cautionary statements that

are included in this release and in the Company's filings with the SEC. The Company undertakes no obligation to publicly update or review any forward-looking statement, whether as a result of new information, future developments or otherwise, except as required by law.
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2022 ICSC RECon Recap

High demand persists for open-air space, with robust expansion plans across a broad range
of categories

Led by value apparel, general merchandise, health & wellness, specialty grocery, and
QSR tenants

Highest demand in leasing pipeline is for outparcel space driven primarily by fast food and
quick service restaurants, medical, and financial service tenants

Key redevelopment projects were in focus at the conference
Mall native brands continue to accelerate their open-air pipeline

Increased demand from well-capitalized local and regional high quality restaurant concepts
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Conference Takeaways

v" Approximately 22K attendees

15% of which include representatives from the most
active retailers in the open-air space, which is above
historical levels

v" Brixmor team conducted over 600 meetings in two days
+ 2x the number of meetings in December 2021 and in-

line with pre-pandemic averages
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Continued Robust Demand From Core, Mall-Native, and Vibrant New Retailers
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Small Shop Leasing

Demand remains high across mulfiple merchandise categories

Percent of Small Shop New Lease ABR
by Merchandise Mix — TTM
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Scan to Follow Brixmor on Linkedin
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